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2016          2017         2018          2019          2020         2021

$103.8 M

$113.3 M
9.2%

$173.2 M
3.4%

$120.1 M
2.5% $109.3 M

-9.0%

$136.4 M
24.8%

$136.5M 
Total Visitor Spending

YOY:     24.8%  



2.9% is the share of jobs directly sustained by visitor spending in Floyd County.
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$36.5M 
Labor Income
YOY:     21.2%  

2016          2017         2018          2019          2020         2021

1,492        
6.6%

1,539        
3.2%

1,550        
.7%

1,345        
-13.2%

1,505        
11.8%

1,399



State & Local Tax Revenues

Visitors generated $10.8M 
in state and local taxes

Each Floyd County household would 

need to be taxed an additional $297
per year to replace taxes generated by 
tourism economic activity. 
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Events

Air show
River Jam

ACC Tennis Championships -
Men

ACC Tennis Championships -
Women

Going Caching
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- Georgia’s Rome Facebook Page Total Post Reach: 2,187,090

- Georgia’s Rome Average Reach Rate: 24% 
(Benchmark: Facebook Industry Average Reach Rate: 8.6%)*

- Percentage of Georgia’s Rome Facebook posts that perform 
above industry average: 77%
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- Georgia’s Rome Instagram Page Total Post Reach: 100,193

- Georgia’s Rome Average Reach Rate: 25% 
(Benchmark: Instagram Industry Average Reach Rate: 13.51%)*

- Percentage of Georgia’s Rome Instagram posts that perform 
above industry average: 99%

Note: Reach does not include Reels & Stories. 
*Source: Socialinsider Social Media Reach Data for 2022 

Tourism Social Media
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- Chuck produced 280 videos for                                
Tourism/ Rome/Floyd/ Library Partners

- Produced Channel 46/CBS Commercials for 
Corky Kell & GA Elite airing throughout the       
Georgia High School Football Season 

- SHRL-TV Launched on Apple TV, FireTV & ROKU
- Local Comcast Viewership: 40K
- 68 affiliates across the U.S. share our content
- Doug produced 74 videos for the City of Rome 
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Tourism Video/Reel Views

- The total video reach is 
2.6 X More than the total 
reach of our Instagram posts

- Video length averages 15-30 
seconds 

- Most videos are produced on 
TikTok and distributed to our 
social media channels

27 videos & video reels
generated 260,935 views

Share of Views



Annual Report 2023

Website Performance
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Sep-Dec 2022: Launched Sep 15
Sign-ups: 835 

Check-ins: 2,072
Engagement Rate: 39% (Industry benchmark 25%) 

Geographics: 25 different states including GA 
29% from zip codes outside of Floyd County

Most Check-ins: 1)ECO Center & 2)Clocktower & Mt. Berry 
Prize Redemptions: 133 prizes redeemed

Website Page Views: 11,484
Avg PV Per Visit: 10 pages (2.41 pages benchmark)
Avg Time on Site: 4.07 minutes (1 m is benchmark)
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- Downtown accounted for 71% 
of all Welcome Center visits 

- Gift shops represent 130 talented artists

Annual Report 2023

19% 
YOY Gift Shop       

Sales  

(3,474 Visitors in 2021)
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Gift Shop Products – Produced In-House



1,774 online visitor guide  
views/downloads
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Brochures

10,927
Brochures

Distributed

Produced:
- Visitor Guide 
- Outdoor Guide  
- Explore Rome Card
- Cave Spring Map & Guide
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Going Caching 
Coin Design

Schnauzerfest
Registration Gift

Outdoor 
Passport Prize

ECO Greenway Branding Rome Youth Council Logo

Special Marketing/Design Projects
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Completed 55 Trolley Trips

- Operated 50 weekends 
& select holidays

- 16 Rentals

Transportation



• Hosted 14 events & 1,624 people

• Welcomed 5,828 visitors to the History Center

• Visitors traveled from 48 States & 14 countries

• Hosted 55 Public Tours

• Raised $25,262 for funding programs

• Revenue from event rentals generated $38,005
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History Center
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History Center

Haunted Trolley Tours Storytelling Clocktower Tours

Notorius Nights Lecture – Gary Mitchum Reeves Haunted on Broad volunteers
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